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(Bergman, Fearrington, Davenport & Bergman, 2011; , 2009). 

( , , , 2012; Lehrer, 

2011). 

(Wallace & Baumeister, 2002). 

( ,

2000). 

(Hwang, 2017; Park, Kee 

& Valenzuela, 2009; Ellison, Steinfield & Lampe, 2007). 

( , , , 2014; Ryan & Xenos, 2011; Twenge, Konrath, 

Foster, Calpbell & Bushman, 2008), HEXACO 

(Chen, 2016; Muscanell & Guadagno, 2012).
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, , . 4
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2. 

2.1 H EXACO  6

(persona) (personality) , ,

, (Gleitman, Gross & Reisberg, 2000; 

, 2006). 

( , , 2010). 

Big 5 5 (five factor 

model) ( , 2008). 5 < 1> (Yoo, 

Lee & Ashton, 2004).

< 1> 5

(extraversion)
(agreeableness)
(conscientiousness) , ,

(neuroticism) ,

(openness to experience) , ,

, 1980

5

(Yoo, Lee & Ashton, 2004; Vries, 2013). 

(trait)

(Chen, 2016; , 2003). 

HEXACO . Lee & Ashton 

(2004) 6 ( /

, , , , ) HEXACO

, (2008) ( 2 ). 
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< 2> 6

/ (honesty-humility)

(emotionality)

(extraversion)
(agreeableness)
(conscientiousness)

(openness to experience)

HEXACO < 2> 6

, 6 1) / : , , , ; 2) :

, , , ; 3) : , , , ; 4) :

, , , ; 5) : , , , ; 6) 

: , , , 4

(Yoo, Lee & Ashton, 2004; , 2008; Lee & Ashton, 2004). 

HEXACO 5 6 /

, 5 , 6

, 3 ( , ,

) . HEXACO Yoo, Lee & 

Ashton(2004) .

2.2 

,

,

(Blumler, 1979).  Huang et al.(2008) , , ,

, Ancu & Cozma(2009) ‘ ’, ‘

’, ‘ ’ . Tylor et al.(2011) ,

, Gulnar et al.(2010) ,

SNS , , , , ,
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, 7 .

(2008) ‘ ’, 

‘ ’, ‘ ’, ‘ ’, ‘ ’, ‘ ’

6 . (2013)

.

Ancus & Cozma(2009) ‘

’, ‘ ( ) ’, ‘ ’ .

,

, , , , ,

. ( )

, .

.

,

, , (2014) 5 SNS 

, (2010) SNS ‘

’, ‘ ’, ‘ ’, ’ ‘, ’ ‘

5 . (2011)

,

SNS .

.

(2014)

, ,

.

,

..

( , , 2017; , 2008), 

. ,
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. , ,
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3. 

3.1 
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. ,

.

.
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2017 11 15 2018 1 28 ,

.

,

.

3.3 

, 13 , HEXACO 

24 , 15 52 . ,

, , .

HEXACO (2004)

HEXACO . 6 4 ,

24 . 4

96 ,

(self motivation), (interactive motivation), 

(recreational motivation), (information oriented motivation) 4

15 .

Likert 5 .

3.4 

SPSS ver 18.0 .

. , HEXACO ,

, .

HEXACO 

.
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4. 

4.1 

< 3> . 48.6%(287 )

51.4%(303 ) . 18 21 40.1%(239 ), 22 27 38.5% (227

), 28 21.4%(124 ) . 37.6%(222

), 45.6%(269 ), 16.8%(99 ) . ,

18 27 78% ,

80% .

50.3%(297 ), 49.7%(293 )

. 51.8%(154 ) 48.2%(143 )

. 18 21 32.1%(95 ), 22 27

46.2%(137 ), 28 21.7%(65 ) .

31.2%(93 ), 50.4%(150 ), 18.4%(54 ) .

18 27 78%

68% .

49.2%(144 ) 50.8%(149 ) .

18 21 49.3%(144 ), 22 27 30.6%(90 ), 28 20.1%(59 )

. 44.27%(129 ), 40.6%(119 ), 

15.2%(45 ) . 18 27

80% ,

80% .

, ,

. 18 21 49.3% 32.1%

, 18.4% 15.2%

. 20

,

(Quality Assurance) .
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< 3> 

(%)

154 149 51.8 50.8
143 144 48.2 49.2

18-21 95 144 32.1 49.3
22-27 137 90 46.2 30.6

28 65 59 21.7 20.1
93 129 31.2 44.2
150 119 50.4 40.6
54 45 18.4 15.2

4.2 

Cronbach’s 

alpha ( ) . < 4> .

.80

.

HEXACO 

(exploratory factor analysis) . 1.0

(eigenvalue) , 60 (factor loading)

, (varimax) . , HEXACO

96

4

. ,

. < 2>

.

. < 5> . ,

HEXACO 6 49.59%

. / 49.75%( : 2.148), 

42.13%( : 2.508), 48.92%( : 2.866), 
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44.17%( : 2.647), 32.68%( : 1.897), 

30.70%( : 1.925) . ,

4 69.48% .

43.27%( : 2.998), 42.15%(

: 2.732), 60.78%( : 2.635), 

69.25%( : 2.852) .

HEXACO 6

48.10% . / 44.25%(

: 2.307), 39.82%( : 2.830), 33.15%(

: 2.718, 40.59%( : 2.746), 42.15%(

: 2.0134), 30.78%( : 1.796) . ,

4 66.12%

. 44.17%( : 2.899), 

39.25%( : 2.903), 61.42%( : 2955), 

68.96%( : 2.955) .

< 4> 

Cronbach’s Alpha

/ 16 .842 .825
16 .815 .801
16 .853 .847
16 .802 .811
16 .887 .892
16 .806 .831
5 .844 .805
4 .811 .826
3 .849 .857
3 .921 .864
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< 5> 

(%) (%)

/

.784 .697

4.53 4.02 49.75 44.25
.692 .602
.703 .745
.726 .680
.698 .603

4.72 3.88 42.13 39.82
.627 .621
.701 .704
.823 .793
.772 .754

5.60 3.49 48.92 33.15
.691 .678
.820 .695
.744 .703
.664 .702

4.98 4.21 44.17 40.59
.817 .719
.729 .705
.775 .778
.801 ,803

4.05 4.96 32.68 42.15
.798 .801
.720 .793
.731 .787
.808 .785

4.67 4.59 30.70 30.78
.796 .774
.799 .793
.680 .736

1 .792 .795

18.94 19.92 43.27 44.17
2 .754 .753
3 .768 .772
4 .704 .707
5 .738 .790

1 .799 .701

16.21 14.25 42.15 39.25
2 .764 .743
3 .701 .703
4 .703 .738

1 .857 .814
15.78 15.56 60.78 61.422 .829 .803

3 .806 .799
1 .896 .835

15.29 16.01 69.25 68.962 .875 .810
3 .823 .798
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4.3 

, < 6>

. .

.527 ,

3 .

.179 .287

. (.485), (.463), 

(.384) ,

. .719 .295

.

,

. (VIF) 

.

< 6> 

H1 H2 H3 H4 H5 H6 M1 M2 M3 M4
H1 1 .197 .204 .269 .241 .193 .191 .192 .194 .298
H2 .201 1 .196 ,182 .205 .298 .185 .199 .187 .276
H3 .197 .189 1 .203 .234 .198 .201 .193 .197 .227
H4 .256 .188 .212 1 .179 .224 .176 .229 .216 .236
H5 .287 .225 .196 .197 1 .179 .189 .235 .204 .295
H6 .274 .239 .209 .206 .167 1 .485 .463 .295 .384
M1 .189 .165 .201 .267 .197 .493 1 .428 .385 .422
M2 .190 .166 .187 .223 .219 .487 .441 1 .364 .429
M3 .232 .199 .194 .179 .227 .527 .396 .381 1 .436
M4 .282 .204 .208 .200 .243 .394 .401 .438 .421 1

1) H1= / , H2= . H3= , H4= , H5= , H6= , M1= ,

M2= , M3= , M4=

2) , .
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4.4 

HEXACO 

. < 7>

. HEXACO ,

, 6 / (t=.394, p=.000), 

(t=.318, p=.034), (t=.290, p=.000), (t=.243, p=.213), (t=.204, p=.247), 

(t=.197, p=.000) . (t=.101, t=.423)

(+) .

6 (+) . (-)

. ( ) . , /

(.457), (.432) , (.394), 

(.262) . (.274), 

(.237) , (.404), 

(.218), (.327), (.456), (.429)

. 6 (-)

(-.421) . 6

.

,

, (+) ,

.

‘ ’

( , 2012). (-)

. ( ) .

, / (.439), (.420) ,

(.382), (.256) .

(.281), (.241) , (.395), 

(.316), (.438), (.409)

. .
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6 (-) (-.435)

.

6

.

,

.

( , 2011; ,

2014; , 2011; Winter, John, Stewart, Klohenen & Duncan, 1998). 

(Norris, 2000; Prior, 2007). 

6

.

, .

, .

< 7> HEXACO 

1) 

M1 M2 M3 M4

t p t p t p t p

H1 .457 .394 .000 .432 .345 .000 -.258 -.562 .000 .193 .287 .000
H2 .394 .318 ,034 .105 .101 .423 -.198 -.267 .013 .262 .315 .000
H3 .147 .197 .000 .274 .245 .257 -.257 -.296 .000 .237 .296 .004
H4 .193 .204 .247 .404 .397 .000 -.206 -.274 .012 .117 .205 .010
H5 .218 .243 .213 .176 .205 .000 -.298 -.306 .204 .154 .278 .000
H6 .327 .290 .000 .456 .403 .184 -.421 -.395 .000 .429 .399 .017
R2 41.5 30.7 39.1 42.6
F 42.257 31.168 40.129 44.248
P .000 .000 .000 .000

) H1= / , H2= . H3= , H4= , H5= , H6= , M1= ,
M2= , M3= , M4=
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2) 

M1 M2 M3 M4

t p t p t p t p

H1 .439 .398 .000 .420 .351 .000 -.275 -.538 .000 .204 .293 .000
H2 .382 .325 ,000 .224 .211 .430 -.199 -.242 .015 .256 .304 .004
H3 .193 .190 .002 .281 .239 .234 -.245 -.290 .000 .241 .289 .001
H4 .183 .211 .047 .395 .379 .012 -.212 -.281 .013 .167 .214 .012
H5 .198 .236 .115 .185 .234 .000 -.299 -.315 .205 .156 .269 .000
H6 .316 .281 .000 .438 .424 .195 -.435 -.390 .000 .409 .384 .004
R2 42.6 29.8 37.5 40.7
F 43.158 36.242 39.691 43.175
P .000 .000 .000 .000

) H1= / , H2= . H3= , H4= , H5= , H6= ,  M1= ,
M2= , M3= , M4=

5. 

.

( )

.

( , 2011; , 2012). 

6

.

,

,

.

, (

)
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. ,

4

.

.

( , , 2017). 

.

, ,

HEXACO 6 (-)

, (+) .

6

/ , , ,

.

.

,

.

HEXACO 

,

.

.

,

(user behaviour of social media)

HEXACO 

.

,

.
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. ,

.

. ,

HEXACO 

.

(focus group interview)

.
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HEXACO 성격유형과 소셜미디어 이용동기

- 한국과 일본 학생의 비교연구 -

･

6 (HEXACO)
,

. SPSS ver 18.0 .
, HEXACO , ,

. HEXACO 
. HEXACO 

.
.

. (user behaviour of 
social media) HEXACO 

.

A Comparative Analysis for HEXACO Model and Social Media Usage Motivation 

of Korean and Japanese Students on the UK Universities 

Park, Hyun-Jee･Park, Young Bae

In this study, we investigate the effect of personality type (HEXACO), which is defined as personality 6 factors, on the 
motivation to use social media of Korean and Japanese students on UK Universities. The collected data were analyzed using 
SPSS ver. 18.0 statistical program using multi-regression. The HEXACO model was classified into gender, age, enrollment degree,
and was measured and analyzed according to each item. Then, multiple regression analysis was conducted to analyze the effect 
of HEXACO model on students’ motivation to use social media. As a result, HEXACO model and motivation for using social 
media have a significant influence on Korean and Japanese students studying at UK universities. In particular, students in both
countries have similar results regardless of their nationality. This is a good result that suggests the validity of the study on
the personality type and the social media that have not yet been actively examined. It is a comprehensive study of the relationship 
between HEXACO model and the behaviour of social media at early stage.




