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CSRはどう捉えるべきか

- 日･韓比較の観点からみた現状認識と課題 -

․
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CSR

CSR

CSR CSR( GSR)
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CSR CSR
CSR

CSR CSR
CSR

A Study on How to Think about CSR

- Present state recognition and problems viewed from the viewpoint of 

comparison between Japan and Korea -

Ahn, Tae-hyuk․Choi Seungho

In this paper, we once again think that we should ask about “what is CSR”. While reviewing the general theory of CSR 
in the world, the purpose of this paper is to step in deeply on how to grasp and how to think about CSR, with reference 
to its deployment, actual situation and characteristics of Japan and Korea It was in order to organize the issues.

As mentioned above, it can be said that as a characteristic of Korea’s CSR, it has been developed as a social contribution 
activity centering on South Korea’s large conglomerates. And it can be said that the characteristics of social contribution activities 
of such Korean companies are characterized by many forms of “donation” that directly supports funds.

Meanwhile, since Japan’s CSR is government-centered CSR (here, GSR) as mentioned above, Japan’s CSR has become 
increasingly important not only for enterprises, but also for policy- Pointed out that the emphasis has been placed on it.

However, what we can say through the analysis of this paper is that CSR must be dominated by companies. The CSR should 
be tailored to the company’s purpose. And that simple and passive “donation” centered CSR as seen in Korea has problems. 
We point out that there is a problem with government-led CSR as well as corporate-led as seen in Japan, and from the CSR 
of the future, we point out that future CSR needs to be promoted in the direction to strengthen employment and labor CSR, 
cherishing “people”, and to give freedom and choices by companies.




