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. 10 80

35% , 90 74%, 2000 90%

. 1967 53 20 1987 14 7,294

, 1997 4 8,955

.

< 1> 

1976 1985 1991 1997 2003 2009 2015

24% 35% 40% 74% 90% 88% 85%

* :

< 2> 

1967 1977 1987 1997 2007 2016

53 140 7,294 4 8,955 7 5,095 11 9,811

* : Fact book 

< 3> 

(US 100m$) (%) (%) (US $)
2003

2015

EU
601,837
872,115
904,569

23.75
34.42
35.70

3.06
4.16
3.59

1,685
987
210

1.19
1.49
1.73

98,218
343,816
214,492

3.98
13.57
8.32

7.30
8.27
2.72

1,940
2,717

153

2.34
0.90
6.50

2003

EU
503,759
584,705
522,340

30.12
34.96
31.23

4.25
4.64
5.74

1,566
727
140

41,998
381,335
32,422

2.50
22.8
1.94

7.0
8.6
2.3

1,243
3,003

25

* : http://www.swissre.com/library/Global_insurance_review(Swiss Re)
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2015 7 , ( / )

( /GDP) 7.3% 1,940 .

, ,
3) 4)

.

, ,

.

. 5)

1 , 6)

. ,

, 7) .

< 4> 

1980 0.083 1.547 0.644 4.655 99.009 83.021 -
1985 0.353 1.82 0.777 0.781 5.558 97.052 69.229 83.076
1990 0.045 2.418 0.929 0.932 1.699 91.227 53.020 77.560
1995 0.344 2.952 0.929 0.969 11.794 86.227 50.356 77.694
2000 0.850 2.603 0.942 1.05 31.449 88.154 42.327 74.679
2005 1.298 2.128 0.789 0.945 50.509 66.525 40.121 69.189
2006 1.322 2.009 0.752 0.964 48.665 67.201 37.856 67.454
2007 1.319 1.902 0.728 0.951 44.717 69.443 34.961 65.943
2008 1.291 1.91 0.714 1.067 44.450 71.378 35.972 64.811
2009 1.255 1.905 0.731 1.226 42.461 72.654 43.344 65.841

* :  KIRI(2011a)

3) = /GDP. 

4) = / .
5) 1996 35 , 2016 126,161 .

76.2% .
6) 90% .
7) , ,

.   
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11)

.
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,

. .
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,
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.

.
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.

.

,
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.

.

,

.

.

.
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14), 15),
16) .

3.4 20 0 0 : 

,

. 2000 , 1997

. 1998 , 2002 (CI

), 2008 , 2012 .

< 1, 2> 2000 .

(2016) (-)

, .

* : Fact book 

     < 1> < 2> 

1997

.

13) (2015), p.22 1 1997 50% 2013 80%
, 20% 1 .

14) , p.23, 1 30% 60% .
15) , p.24, 2011

7% .
16) , p.25, 2013 ( , , , ) 42,582

21,231 50% .
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.
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. .

.18)”, “

.19)”20)

.
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.

1 1 .”( , 1982, 13) 

,

1980

( , 2001, 55). 

( , 1983), .

“ .

.

.

6 23 .”(

, 1991, 36)

17) (1940.5])
18) (1961.7) 4
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.

4.2 

“ ,

.

.

,

.

( ) ( ) .”21)

120 .

. 100

,

( , 1972). 

,

.

.22) .23)

,

( , 2001b, 137). 

.

.

21) (1884.4.6)
22) (1969.10) 2 77 , p.19 ,

, “ ” .
(1962.1) 10 ,

, .
23) (1962.7.31), (1976.6.13)
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.25)

?
26), 27)

.

. ,

.

( )

.

.

.

.

. , 2 ,

, , .

, , 1

.

(Mark Granovetter, 1973)

25) .
.

,
. 1990

,
.
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.

,
.
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,

. 1997

.

2000

. , ,

, 1997

.

.

.

,

.

,

.

.

, .

.

(2007) : ‘ ’ ‘ ’ 6 8 , pp. 
146-196

(2003) 6
(2002) :
(1920) (1991), 

(1972) 2 110
(1982) 39
(1991) ‘ 1
(2006) 40 (8 7 )
(1983) (2 )
(2001a) 275, pp.50-61
(2001b)
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(2016) : 52 , pp.313-338
, , (2015) KiRi 
(1962) 10
(2013) :

47 4 , pp.67-106
(2016) 19(1), pp.227-265
(1998) 9 .
(1961) 4
(1981) 5
(2009) :

43(4), pp.107-146
(1962) : (7 31 )
(1976) : (6 13 )
(1969) 2 (10 0

Fact Book

(1969) 2 (11 19 )
(1940)

(1884) 4 6
KIRI(2011a) :
KIRI(2011b) KIRI Weekly (5 16 )

(1995)
(1998) :19

7 pp.2-21
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한국 생명보험시장의 형성과 개

- 사회문화  -

. 1980
.

, , ,
. 2000

.

The formation and development of the life insurance market in the Korea

- Sciocultural Perspective -

Lee, Yun-Ho

This study applied together two different concepts of culture a shared meaning system and a repertoire of strategies to understand 
the development a life insurance market in Korea. It examined how a Korea life insurance market had achieved dramatic growth 
in the 1980s in the presence of incompatible shared values and ideas acting as cultural barriers, and how the actor, the government 
or the insurance company, had mobilized their cultural repertories. We found life insurance has been altered to overcome any 
cultural conflicts with the use of repertories in tool-kit, such mutual aid, education and saving. At this time, the insurance company 
was the main actor, but sometimes the government. These formed the uniqueness of the Korean life insurance market before 
2000. Since 2000, life insurance markets in Korea have undergone a cultural transformation that is reorganized into death insurance 
market. It shows that life insurance is not only institutionalizing rationality but also a tool for the process of instituting it.




