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인터넷을 통해 나타난 한국과 일본의 민족주의 특성 및 해소방안
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A Study on the Korea-Japan Internet Nationalism 

Characteristics and Solutions

Park, Young-BaeㆍPark, Hyun-Jee

The purpose of this paper is to critically reflect the international mega sports event such as FIFA World Cup through the 
media where the game is used as an important tool to promote (internet) national or (internet) collective belonging-nationalism.
Then, do sports events with media really help to integrate the whole societies or not? In addition, using Benedict Anderson’s 
conceptualization of the nations as an “imagined community”. It certainly means that the media generate a sense of national 
or collective belonging in South Korea and Japan; the country where keep the pace to adjust in the digital age. Nowadays, 
the role of television for integration has replaced to the internet; SNS at least in South Korea and Japan. Also, it is important 
to note that the syndromes in Korea and Japan opened up spaces for a new vision of what Korean and Japanese identity and 
culture could be. I would say the media itself is still the mainstream for social integration in most of the countries especially 
South Korea and Japan. The conclusion explains the gap between actual impacts of media during and after the event and suggestions 
following these aspects.




