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일본형 e비즈니스 모델 구축과정에 한 고찰

SEJ의 e비즈니스화 사례를 심으로

1970 ‘ ’
.
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e .

The Study about the Construction Process of e-business Model of Japan Type 

Using the case of SEJ’s e-business process

From 1970’s, there is general awareness that social-economic system started change. We call it information society. Japan 
is not exception from this change. Many Japanese companies meet serious difficulties after the burst of the bubble economy 
from 1992. But there is seen different characteristics from traditional society. The polarization of wealth has become more serious. 
In other words, co-exist of high and law achievers of the company in the same industry, and the gulf of the achievement is 
more and more enormous. This problem is not also the problem to oneself of Japanese company. 

In this paper, we consider the construction process of e-business model of Japanese type. And, what is the characteristics 
of the e-business model of Japanese type? To carry this mission, we used the case of Seven-Eleven Japan(SEJ) evaluated establishing 
the e-business model of Japanese type.

In the Chap.2, we make the characteristics of Information society and its responding business model public. In the Chap.3, 
we analyse the characteristics of e-business model and its developing process. Lastly, we consider the meaning and characteristics 
of the e-business model of Japanese type.

As a conclusion, e-business model also adapt to the its social environmental change.




