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1. 

(Social Media) , ,

, (Dhir, 2016a), 

, (Boyd 

& Ellison, 2008), (Biolcati& 

Cani, 2015; boyd & Ellison, 2007), (Baker & White, 2010), 

( · , 2018; Dhir, Chen, & 

Chen, 2015; Dhir, 2016a; Dhir, 2016b; Baker & White, 2010). 

(Biolcati & Passini, 2018; Sorokowski et al., 2015; Smith, 

 * Cardiff
**
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2013), 

(Kaur, 2016a; Kaur, 2016b). 

(Boyd & 

Ellison, 2008; Schaefer, 2008; Choi, 2006; Ellison & Steinfield & Lampe, 2007; Lampe & Ellison 

& Steinfield, 2007; , 2010), ( · , 2017; ,

2013; Hughes & Palen, 2009), 

(Henning, Gwinner, Welsh & Gremler, 2004), 

( · , 2017; Schaefer, 2008; Barker, 2009), 

( , 2005), (intensive 

use) (privacy) (Ellison & boyd, 2008; Strater & Richter, 2007), 

(disclosure rates) (Govani & Pashley, 2005; Gross& Acquisti, 2005), 

(personal traits) ( · , 2018; Buffardi & Campbell, 2008; Mehdizadeh, 2010), 

(cultural norms) (Tsoi & Chen, 2011), (self presentation) (Silfverberg, 

Liikkannen & Lampinen, 2011), (gender differencies) (Steafnone, 2011), 

(age differences and self esteem) ( · , 2018; Ellison & boyd, 2008; 

Budgen, Brereton, Tumer & Kitchenham, 2008) .

(messaging) (publicizing)

(Lenhart, Purcell, Smith & Zickuhr, 

2010). , , ,

(posting) . , ‘ (liking)’

‘ (RT)’ ‘ (sharing)’ ‘ (commenting)’ .

,

(Fiebert & Yip, 2015), 

(Kietzmann, Hermkens, McCarthy & Silvestre, 2011). 

, ‘ ’

,

(following) (strengthen social relationship)

(Schoendienst & Dang-Xuan, 2011). Katz, Rice and Aspden (2001) Katz, Blumler and 

Gurevitch (1974)

, (motives)

. ‘
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(posting)’ ‘ (liking)’ (micro usage motives)

(Baker & White, 2010). 

.

(focus group interview) (in-depth interview) 

,

. ·

,

, ·

.

(social media behaviour)

.

. 2 ,

3 , , ,

4 . 5 .

2. 

(U&G) (Katz, 

1959). (motives) ‘ ’

‘ ’ , (gratification)

(Katz, 1959). 

,

(Katz, Blumler & Gurevitch, 

1974), (Katz, Rice & 

Aspden, 2001).
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, ‘ ’

(Quan-Haase & Collins, 2008; Mendelson 

& Papacharissi, 2015), 

(Smith & Sanderson, 2015), 

(Pempek, Yermolayeve & Calvert, 2009), 

(social identity), (social presence), (maintaining 

interpersonal interconnectivity) (social enhancement) (Cheung, Chiu & Lee, 2011) 

(social activities) .

‘ ’

(Barker, 2009; Lazzaro, 2004), (social circle) (usefulness)

(Lin & Lu, 2011). (neutroticism)

(Eftekhar, Fullwood & Morris, 2014), 

(self-objectification) (Fox & Rooney, 2015), 

(Green, Wilhelmsen, Wilmots, Dodd 

& Quinn, 2016).  

(psychological sistress)

(affective forecasting error) 

, (Sagioglou & 

Greitemeyer, 2014). , (self protection), (friend unresponsiveness) 

(privacy) (Bevan, 

Gomez, & Spark, 2014). 

, ‘ ’

, , , (Leary, 1996), 

(Barash, Duchenaut, Isaacs, & Bellotti, 2010). ,

‘ ’

(Fullwood, Nicholls, & Makichi, 2014; Gill, Nowson, & Oberlander, 2009). 

‘ ’

(Burke, Kraut, & Marlow, 2011). 

, ‘ ’ ( :

, , ) (Ellison, 

Vitak, Gray, & Lampe, 2014). ‘ ’
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, ‘ ’

(Ellison et al., 2014). ,

(Sutcliffe, Gonzalez, Binder, & Nevarez, 

2011). ( : ‘ ’ ), 

(Toma & Hancock, 2013). 

‘ ’

(Bakhshi, Shamma, & Gilbert, 2014). , ‘ ’

(Bakhshi et al., 2014). ‘ ’

(Gilbert, Bakhshi, Chang, & Terveen, 2013).  

Hampton, Goulet, Rainie and Purcell (2011) , 26%

, Friere (2016) 16

60 ‘ ’

(google) . ‘ ’

, (Lee, Kim, & Ahn, 2014), ‘ ’

(Eftekhar et al., 2014). ( : , )

‘ ’ . ,

‘ ’ “ ” ‘ ’ (Eftekhar, 

Fullwood, & Morris, 2014), (Manago, Taylor, & 

Greenfield, 2012). 

‘ ’ . ,

, . ,

‘ ’ . ‘ ’

. , ‘ ’ .

,

. ‘ + ’ , ‘ ’ .

‘ ’ ,

‘ ’ (Lee, Hansen and Lee, 2016). 

‘ ’ (Jang, Han & Lee, 

2015), ‘ ’

(Lenhart, Purcell, Smith & Zickuhr, 2010). (vivid) 
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(interactive) ‘ ’ (De Vries, Gensler & Leeflang, 

2012),  ‘ ’ ‘ ’

.

, , , , 6

.

1) (information seeking motive)

.

Wilson (1999) ,

,

. Schramm 

(1988) (Freud)

. ,

.

(Kaye, 2005; · , 2005; Park et al., 2009; , 2011). 

5 , ,

, 3 .

3 .

2) (relational motive)

1 . ,

.

(Kaye, 2005; 
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, , 2005; Joinson, 2008; Park, et al., 2009; , 2011). Boyd & Ellison(2007)

CMC (computer mediated communication)

. ,

,

.

(Boyd & Ellison, 2007), 

(Lenhart & 

Madden, 2007), 

(Ellison, Steinfield & Lampe, 2007; Rheingold, 1993).  

, ,

3 ,

4

.

, 3

3

.

3) (expressive motive)

, , , ,

,

(Park et al., 2009; 

, 2011). 

.

,

( , 2011). 

, ,

(Elilison, Heino & Gibbs, 2008; 
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Joinson, 2001). 

,

( , , , ) ,

(Gross & Acquisti, 2005). Rifkin (2010)

,

(Elilison, Heino & Gibbs, 2008; Dominick, 1999). 

(Kim&Lee, 2011), 

(Walther & Burgoon, 1992), 

(Ellison, Heino & Gibbs, 2008; Gergen & Tayloer, 

1996; Goffman, 1959; Leary, 1996).

,

5 , ,

3 .

2 ,

2

.

4) (recreational motive)

,

(Joinson, 2008; Park, et al., 2009; , 2011). 

.

,

,

(Nov, 2007). 

(Bucher, Shivers & Bucher, 1984). 

, ,
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.

(Sweetser & 

Wyeth, 2005; Malone, 1980; Ermi & Mayra, 2005; Lazzaro, 2004). 

. ‘ ’

.

,

3

2 ,

2 .

. Papacharissi and Rubin (2000)

.

(Amabile 

& Tighe, 1994). 

2 , 1

.

5) (affective and cognitive motives)

McLuhan (1964) (the extension of man) ,

.

,

. Norman (2003, 2006)

,

“ .”“ .”“ .”

.

,
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, . Mehrabian & Russell (1974)

,

.

(affective involvement) (cognitive involvement) (Jiang, 

et al., 2011; Bienstock & Stafford, 2006; McMillan, Lee & Hwang, 2003). 

,

(Zaichkowsky, 1994). ‘ ’ ‘ ’

, / / /

, ( )/ ( )

(Jacoby, 2002; Eroglu, et al., 2003; Parboteeah, et al., 2009). 

/

.

,

(Park & Young, 1986; Putrevu & Lord, 1994). , ,

(Mathwick, et al., 2001). 

.

. ,

,

, , , ,

4 . ,

, , 5

.

, ,

, , , ,

(Jiang, et al., 2010; Eroglu, et al., 2003; 

Park & Young, 1986). 

.

, ,

. ,
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2 .

, 2

.

3. 

3.1 

, , , ,

, ( , , )

.

1: ?

1-1. ‘ ’ ?

1-2. ‘ ’ ?

2: ?

2-1. ?

2-2. ?

2-3. ?

3.2 

, . ,

· ·

.

.
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3.3 

(University of London) Goldsmiths College, Royal 

Holloway College Queen Mary College 3 (Cardiff University)

(full-time) , .

.

, ,

.

, microsoft word

. (focus group interview) (in-depth 

interview)

. ,

(snowball effect) ( , 2013).

.

. ,

.

.

‘ ’ ‘ ’

26 ( 52 ) 2018 3 10 2018 4 10 2

.

(12 , 48.7%), (14 , 51.3%) ,

18-21 (8 , 30.4%), 22-27 (13 , 51.6%), 28 (5 , 18.0%) ,

(9 , 34.9%), (13 , 49.6%), (4 , 15.5%) . ,

, 27 80% 84%

. (13 , 49.5%), (13 , 50.5%) , 18-21

(12 , 46.5%), 22-27 (10 , 38.2%), 28 (4 , 15.3%) , (12 ,
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47.8%), (11 , 40.3%), (3 , 11.0%) . ,

, 27 78%

88% .

‘ ’

36 ‘ ’ 23 .

.

. ( 11 / )

2 , 3 , 2 , 1 , 1 ,

3 12 . , 2 ,

2 , 2 , ) 1 , 2 9 .

1 , 1 ,

1 , 1 , 1 , 1 6

, 1 , 1 , 3

5 .

5 ,

3 , 5 , 5 18 ,

3 , 3 , 2 , 1 9 .

36

23 2018 5 1

4 30

.

2018 6 5 10 .

‘ ’ ‘ ’

( ) 250 . ‘ ’ ‘ ’

, , , , ,

6 .

< 1> , 5 (1

, 2 , 3 , 4 , 5 ) .

(Babble, 2007) 
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.

< 1> 

1) 

(P_IN)

1. Wang & Fesenmaier (2004), 
Henning et al, (2004), Kaye 
(2005), Hughes & Palen (2009), 
Park et al (2009), Kim & Lee 
(2011) 

2. 
3. 
4. 
5. 
6. 
7. /
8. 

(P_RE)

1. Henning et al (2004), Kaye (2005), 
Lampe,  Ellison & Steinfield, (2007), 
Chayko (2008), Schaefer (2008), 
Joinson (2008), Kim (2011) 

2. 

3. 

4. 
5. 
6. 
7. 

(P_EX)

1. 

Joinson (2008), Park & Cho 
(2004) 

2. 
3. 
4. 
5. 
6. 
7. 
8. 

(P_RC)

1. Papacharissi & Rubin (2000), 
Wang & Fesenmaier (2004), 
Kaye (2005), Lazzaro (2004), 
Schaefer (2008), Baker& White 
(2010) 

2. 
3. 
4. 
5. 
6. 
7. 

(P_CG)

1. /

2. 

(P_AF)

1. 
2. 
3. 
4. , ,
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2) 

(L_IN)

1. Sutcliffe, Gonzalez, Binder, & Nevarez 
(2011); Toma & Hancock (2013)2. 

3. 

(L_RE)

1. Bakhshi et al., (2014)
2. 
3. Friere (2016)
4. 
5. 
6. Fullwood, Nicholls, & Makichi (2014)

(L_EX)

1. Ellison et al., (2014)
2. Eftekhar, Fullwood & Morris (2014)
3. 
4. 

(L_RC)

1. 
2. Lee, Kim & Ahn (2014)
3. 

(L_CG)

1. 

2. 

(L_AF)

1. 
2. 
3. 
4. 
5. 

3.4 

. , SPSS ver 18.0 

.

. , ‘ ’ ‘ ’

. (factor analysis)

(factor)

. ,

.

,

. .
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, .

. , .

. , .

. ,

(validity) .

. ,

. .

Verimax ,

(Cronbach’s alpha) .

t- .

4. 

4.1 

< 2> . 58.4% 

(146 ) 41.6% (104 ) . 18 21 25.2% (63 ), 22

27 40.4% (101 ), 28 34.4% (86 ) .

27.6% (94 ), 50.0% (125 ), 12.4% (31 )

. , 18 27 67% ,

87% .

52.4% (131 ) 47.6% (119 )

. 18 21 40.8% (102 ), 22 27

38.8% (97 ), 28 20.4% (51 ) .

52.0% (130 ), 40.8% (102 ), 7.2% (18 ) .

18 27 78%

, 90% .
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, , . 18

21 40.8% 25.2% ,

12.4% 7.2% .

20 ,

(quality assurance) 

.

< 2> 

(%)

104 119 41.6 47.6
146 131 58.4 52.4

18-21 63 102 25.2 40.8
22-27 101 97 40.4 38.8

28 86 51 34.4 20.4
94 130 37.6 52.0
125 102 50.0 40.8
31 18 12.4 7.2

4.2 

. ,

(exploratory factor analysis) .

(principle component analysis) ,

(Verimax rotation) . < 3> .

, (communalities)

, 0.4 

. P_IN4 (.462), P_IN5 (.401) P_RE3 (.472)

.

, KMO (kaiser-meyer-plkin) 0.6 (Garson, 2004), 0.4

(Field, 2000) . ‘ ’

‘ ’ KMO 0.8 0.6
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. Bartlett (p- ) 0.00 0.05 

.

, (factor analysis) 0.3

0.4 (Hair, Anderson, Tatham & Black, 2006), 0.5

( , 2004). 

0.6 .

(eigen value) 1

, Cronbach’s alpha ,

Nunnally (1987) 0.7 .

Cronbach’s alpha ( ) 0.8

.

, ,

, , , 6 .

. , ‘ ’ (3 ), (4 ), 

(3 ), (2 ), (2 ) (4 )

‘ ’ (3 ), (2 ), (1 ), 

(2 ) (5 ) .

< 3> .

, ‘ ’ 6 48.97%

. 66.25% ( : 2.91), 

58.25% ( : 3.03), 46.19% (

: 3.32), 36.80% ( : 3.03), 

23.35% ( : 2.64), 19.85% ( : 2.98) .

‘ ’ 6 47.24%

. 64.25% ( : 3.15), 

58.25% ( : 3.24), 39.48% ( : 2.94), 

36.15% ( : 3.12), 25.28% ( : 3.05), 

19.14% ( : 2.41) .

‘ ’ 6 48.24%

. 64.12% ( : 2.85), 



········································································· 299

Communalities Factor 
Loadings Eigen Value % of Variance

(Cumulative %) Cronbach’s 

P_IN1 .751 .742 .794 .756

2.92 2.64 11.62
(19.85)

12.63 
(18.75) .834 .805

P_IN2 .704 .715 .721 .715
P_IN3 .709 .728 .698 .765
P_IN4 .462 .446 .504 .501
P_IN5 .407 .420 .529 .521
P_IN6 .726 .725 .743 .748
P_IN7 .758 .751 .805 .803
P_IN8 .824 .795 .821 .807
P_RE1 .791 .764 .754 .795

2.85 2.85 11.47 
(23.35)

14.21 
(20.08) .833 .801

P_RE2 .804 801 .789 .758
P_RE3 .472 .461 .583 .819
P_RE4 .821 .726 .792 .792
P_RE5 .704 .714 .785 .768
P_RE6 .763 .711 .744 .755
P_RE7 .689 .768 .762 .704
P_EX1 .709 .742 .801 .763

3.02 3.41 12.78 
(36.80)

14.91 
(33.69) .854 .841

P_EX2 .746 .695 .748 .701
P_EX3 .728 .698 .769 .764
P_EX4 .692 .721 .701 .723
P_EX5 .724 .802 .725 .806
P_EX6 .748 .726 .706 .851
P_EX7 .601 .754 .743 .743
P_EX8 .788 .728 .782 .758

55.90% ( : 2.94), 48.21% (

: 3.01), 33.69% ( : 3.41), 

20.08% ( : 2.85), 18.75% ( : 2.64) .

‘ ’ 6 46.92%

. 61.38% ( : 3.20), 

53.21% ( : 3.01), 36.26% ( : 3.21), 

31.42% ( : 2.99), 26.15% ( : 2.94), 

19.10% ( : 2.46) .

< 3> 

1) (Posting)
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Communalities Factor Loadings Eigen Value
% of Variance
(Cumulative %)

Cronbach’s 

L_IN1 .753 .715 .743 .751
2.41 2.46

10.05 
(19.14)

10.38 
(19.10)

.801 .829L_IN2 .741 .782 .785 .776
L_IN3 .749 .735 .773 .758
L_RE1 .758 .724 .792 .746

3.05 2.94
11.21 

(25.28)
10.94 

(26.15)
.875 .851

L_RE2 .746 .773 .698 .801
L_RE3 .726 .769 .705 725
L_RE4 .705 .744 .746 .746
L_RE5 .785 .804 .742 .782
L_RE6 .824 .813 .723 .709
L_EX1 .836 .736 .716 .764

3.12 2.99
13.35 

(36.15)
11.21 

(31.42)
.825 .833

L_EX2 .792 .782 .852 .743
L_EX3 .801 .743 .872 .749
L_EX4 .769 .725 .801 .715
L_RC1 .700 .719 .792 .748

2.94 3.21
10.42 

(39.48)
11.01 

(36.26)
.845 .807L_RC2 .703 .743 .745 .789

L_RC3 .825 .790 .811 .792
L_CG1 .801 .804 .786 .800

3.24 3.01
11.18 

(58.25)
10.92 

(53.21)
.834 .828

L_CG2 .726 .812 .740 .813

P_RC1 .762 .756 .763 .791

3.32 3.01 10.58 
(46.19)

16.42 
(48.21) .809 .803

P_RC2 .742 .763 .800 .746
P_RC3 .832 .794 .821 .777
P_RC4 .741 .723 .804 .761
P_RC5 .776 .722 .792 .748
P_RC6 .721 .763 .726 .763
P_RC7 .698 .744 .746 .715
P_CG1 .676 .738 .723 .806

3.03 2.94 10.42 
(58.25)

13.68 
(55.92) .812 .826

P_CG2 .801 .726 .771 .825
P_AF1 .724 .699 .762 .834

2.91 2.85 9.98 
(66.25)

10.25 
(64.12) .801 .803

P_AF2 .775 .683 .800 .791
P_AF3 .751 .697 .792 .759
P_AF4 .703 .723 .746 .747

KMO=.876, Bartlett x2=1632.763994 (p=0.000)

2) (Liking)
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L_AF1 .743 .793 .758 .793

3.15 3.20
10.01 

(64.25)
10.24 

(62.38)
.819 .804

L_AF2 .751 .799 .779 .748
L_AF3 .763 .714 .764 .795
L_AF4 .792 .751 .801 .824
L_AF5 .781 .746 .749 .729

KMO=.859, Bartlett x2=1025.218 (p=0.000)

4.3 

1) 

< 4> . . 1-1

‘ ’ 3.84

, (3.52), (3.36), (3.23) 

(3.11) 3.0 . (2.80) 3.0

.

,

, . ,

‘ ’

,

.

,

.

2.80 .

3.82 , (3.42), (3.29), 

(3.24) 3.0 . (2.89) (2.41)

3.0 .

, 1-2 ‘ ’

3.77 , (3.56), (3.25), 

(3.01), (2.98) (2.71) .

‘ ’ ‘ ’
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. ‘ ’

, ‘ ’

.

.

,

. 3.85

, (3.56), (3.19), (3.11), 

(3.02) 3.0 . (2.77) 3.0

.

< 4> 

N Mean S.D

P_IN
(L_IN)

250 3.84 (3.77) .87 (.84)
250 3.42 (3.56) .82 (.83)

P_RE
(L_RE)

250 2.80 (2.98) .75 (.76)
250 2.41 (3.02) .77 (.79)

P_EX
(L_EX)

250 3.23 (3.25) .78 (.77)
250 3.24 (3.19) .79 (.81)

P_RC
(L_RC)

250 3.52 (3.01) .85 (.79)
250 3.82 (3.85) .88 (.84)

P_CG
(L_CG)

250 3.11 (2.71) .76 (.76)
250 2.89 (2.77) .79 (.78)

P_AF
(L_AF)

250 3.36 (3.56) .81 (.85)
250 3.29 (3.11) .81 (.84)

) ( ) .

2) 

2-1 < 5>

. , ‘ ’ (t=4.34, p=.00), 

(t=4.21, p=.00), (t=3.01. p=.00), (t=2.94, p=.00)

. , , ,

,
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.

, ( ,

2013). ,

.

,

.

, (t=3.99, p=.00), (t=3.94, p=.00), (t=3.01. 

p=.00) . ,

3 .

SNS App Ape Repart (2018)

.

, ‘ ’ , (t=3.98, p=.00), 

(t=3.92, p=.00), (t=3.02. p=.00)

. , ,

.

‘ ’

, ‘ ’ ( , 2013) .

‘ ’

.

, .

,

.

, (t=4.01, p=.00), (t=3.67. p=.00) 

(t=3.02, p=.00) . ,

3 ,

.

20 , 30 ( ,2018). 
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< 5> 

N Mean S.D t p

P_IN
(L_IN)

104 119 3.83
(3.88)

3.00
(3.12)

.78
(.77)

.77
(.79) 4.34

(3.98)
3.06

(3.67)
.00

(.00)
.04

(.00)146 131 3.86
(3.79)

2.96
(3.00)

.83
(.79)

.78
(.79)

P_RE
(L_RE)

104 119 2.93
(2.87)

2.91
(2.77)

.81
(.81)

.81
(.82) .05

(.89)
.49

(1.09)
.00

(.00)
.00

(.00)146 131 2.82
(2.91)

2.80
(2.81)

.85
(.83)

.85
(.84)

P_EX
(L_EX)

104 119 3.14
(3.20)

2.97
(2.93)

.71
(.79)

.75
(79) 2.94

(3.02)
2.78

(3.01)
.00

(.00)
.00

(.00)146 131 3.25
(3.27)

2.85
(2.84

.80
(.79)

.76
(.71)

P_RC
(L_RC)

104 119 3.43
(3.33)

3.60
(3.67)

.73
(.76)

.69
(.73) 3.01

(2.69)
3.99

(4.01)
.00

(.00)
.00

(.00)146 131 3.31
(3.30)

3.70
(3.69)

.83
(.80)

.74
(.70)

P_CG
(L_CG)

104 119 3.01
(2.99)

2.94
(2.90)

.71
(.81)

.75
(.77) .91

(1.00)
.87

(1.12)
.00

(.00)
.00

(.00)146 131 2.94
(2.95)

2.87
(2.88)

.79
(.80)

.78
(.79)

P_AF
(L_AF)

104 119 3.43
(3.33)

3.32
(3.28)

.85
(.85)

.86
(.85) 4.21

(3.92)
3.94

(2.85)
.00

(.00)
.00

(.00)146 131 3.49
(3.41)

3.47
(3.41)

.83
(.82)

.87
(.85)

) ( ) .

3) 

2-2 < 6>

. ‘ ’ (t=4.02, p=.00), (t=3.37, 

p=.00), (t=3.35, p=.00), (t=3.12, p=.00) ,

(t=3.97, p=.00). (t=3.89, p=.00). (t=3.57, p=.00)

. ,

. , ,

18 21 ,

.
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N Mean S.D t p

P_IN
(L_IN)

18-21 63 102 3.50
(3.74)

3.53
(3.67)

.83
(.78)

.79
(.77)

4.02
(3.97)

3.89
(3.73)

.00
(.00)

.00
(.00)22-27 101 97 3.37

(3.70)
3.28

(3.71)
.82

(.80)
.81

(.80)

28 86 51 3.31
(3.59)

3.40
(3.60)

.71
(.79)

.88
(.81)

P_RE
(L_RE)

18-21 63 102 2.57
(2.53)

2.99
(3.01)

.88
(.81)

.82
(.78)

.13
(2.09)

.64
(1.97)

.00
(.00)

.00
(.00)22-27 101 97 2.84

(2.51)
2.55

(2.61)
.87

(.84)
.85

(.83)

28 86 51 2.87
(2.55)

2.73
(2.77)

.78
(.79)

.78
(.80)

P_EX
(L_EX)

18-21 63 102 3.20
(3.17)

2.74
(3.21)

.78
(.79)

.76
(.78)

3.12
(3.28)

2.94
(3.19)

.00
(.00)

.00
(.00)22-27 101 97 3.03

(3.03)
2.99

(3.20)
.73

(.72)
.80

(.73)

28 86 51 3.05
(3.07)

3.08
(3.19)

.66
(.70)

.73
(.79)

,

. , 28

, 18-21 .

,

.

, ‘ ’ (t=3.97, t-.00), (t=3.66, t=.00), 

(t=3.28, t=.00), (t=3.07, t=.00) , (t=3.77, 

p=.00), (t=3.73, p=.00), (t=3.19, t=.00), (t=3.12, p=.00)

. ,

28 18 21

. 28

22 27 . ,

.

< 6> 
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P_RC
(L_RC)

18-21 63 102 3.39
(3.02)

3.42
(3.78)

.88
(.82)

.85
(.77)

3.37
(3.07)

3.97
(3.77)

.00
(.00)

.00
(.00)22-27 101 97 3.37

(3.01)
3.69

(3.82)
.74

(.71)
.80

(.76)

28 86 51 3.08
(3.25)

3.76
(3.91)

.79
(.77)

.83
(.82)

P_CG
(L_CG)

18-21 63 102 2.58
(2.74)

2.75
(2.53)

.64
(.69)

.82
(.80)

.76
(1.14)

1.02
(.89)

.00
(.00)

.00
(.00)22-27 101 97 2.93

(2.56)
3.00

(2.98)
.73

(.74)
.77

(.79)

28 86 51 2.91
(2.69)

2,49
(2.73)

.79
(.75)

.79
(.81)

P_AF
(L_AF)

18-21 63 102 3.38
(3.39)

3.37
(3.20)

.78
(.78)

.80
(.82)

3.35
(3.66)

3.57
(3.12)

.00
(.00)

.00
(.00)22-27 101 97 3,07

(3.25)
3.07

(3.11)
.88

(.79)
.81

(.76)

28 86 51 3.12
(3.30)

3.33
(3.18)

.83
(.84)

.82
(.83)

) ( ) .

4) 

2-3 < 7>

. ‘ ’ (t=4.02, p=.00), 

(t=4.25, p=.00), (t=3.99, p=.00), (t=3.27, p=.00) ,

(t=3.93, p=.00). (t=3.72, p=.00), (t=3.48, p=.00), 

(t=3.01, p=.00) .

,

(3,21) .

93.18) , .

. ,

. ,

.

, ‘ ’ (t=4.19, p=.00), (t=4.01, p=.00), 

(t=3.77, p=.00), (t=3.52, p=.00) ,

(t=3.94, t=.00), (t=3.61, p=.00), (t=3.26, p=.00). (t=3.11, 

p=.00) . ,
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N Mean S.D t p

P_IN
(L_IN)

94 130 3.49
(3.71)

3.32
(3.79)

.76
(.77)

.80
(.82)

4.81
(4.19)

3.93
(3.61)

.00
(.00)

.00
(.00)125 102 3.51

(3.74)
3.19

(3.50)
.77

(.79)
.79

(.80)

31 18 3.50
(3.59)

3.22
(3.36)

.83
(.80)

.77
(.80)

P_RE
(L_RE)

94 130 2.72
(2.61)

2.90
(2.78)

.81
(.81)

.74
(.79)

2.00
(2.59) 

1.14
(2.41)

.00
(.00)

.00
(.00)125 102 2.65

(2.68)
2.68

(2.96)
.82

(.81)
.77

(.78)

31 18 2.59
(2.70)

2.54
(3.00)

.76
(.80)

.81
(.80)

P_EX
(L_EX)

94 130 3.01
(3.25)

3.01
(3.29)

.74
(.77)

.80
(.77)

3.27
(3.77)

3.01
(3.26)

.00
(.00)

.00
(.00)125 102 3.21

(3.27)
3.00

(3.33)
,78

(.79)
.74

(.75)

31 18 2.99
(3.19)

2.79
(3.10)

,79
(.80)

.76
(.78)

P_RC
(L_RC)

94 130 3.30
(3,01)

3.67
(3.85)

.80
(.77)

.82
(.85)

4.25
(3.52)

2.04
(3.94)

.00
(.00)

.00
(.00)125 102 2.99

(3,00)
3.65

(3.77)
.69

(.71)
.80

(.82)

31 18 3.29
(2.87)

3.21
(3.81)

.73
(.74)

.81
(.80)

P_CG
(L_CG)

94 130 2.52
(2.62)

2.54
(2.61)

.65
(.69)

.69
(.70)

2.79
(2.30)

3.99
(2.09)

.00
(.00)

.00
(.00)125 102 2.77

(2.66)
2.67

(2.66)
.66

(.68)
.71

(.66)

31 18 2.64
(2.71)

2.50
(2.57)

.72
(.70)

.66
(.67)

, ,

,

, , .

.

.

< 7> 
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P_AF
(L_AF)

94 130 3.47
(3.38)

3.24
(3.19)

.83
(.84)

.82
(.83)

3.99
(4.01)

3.72
(3.11)

.00
(.00)

.00
(.00)125 102 3.33

(3.34)
3.18

(3.01)
.82

(.82)
.80

(.83)

31 18 3.51
(3.41)

3.29
(3.35)

.79
(.80)

.81
(.80)

) ( ) .

5. 
 

- - ( )

,

, , , 6

,

. ,

, ,

.

( 1) , ,

‘ ’ ‘ ’ 3.84 3.77

. Murphy and Schuram (2014)

.

.

, ‘ ’ ‘ ’ 3.82 3.85

.

(Bucher, Shivers & Bucher, 1984) . 2018

Mobage GREE

( , 2018).  

,

.

. ,
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‘ ’ 3.36 3.29 ‘ ’ 3.56 3.11 .

,

(Shapiro & Swenson, 2017).

,

. (multi-identity) (fake identity)

(Sempsey, 1997; Bruckman, 1992; Curtis, 1992; Rheingold, 2000; Krombholz, Merkl 

& Weippl, 2012). 

.

, 2.80, 

2.41 .

.

,

(privacy paradox) 

(Gerber, 

Gerber & Volkamer, 2018). 

.

,

(Bright, Kleisser & Grau, 2014).

, ‘ ’

. ‘ ’ 2.71, 

2.77 .

(Booth, 2018; Bright, Kleisser 

& Grau, 2014). 

,

( 2). 

‘ ’ ,

, . ,

. ‘ ’ ,
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. ,

, .

, ‘ ’ , , ,

18 21 ,

, , 28

, 18-21 . ‘ ’

28

18 21 .

28 22 27 .

, .

, ’ ’

, , ,

. .

, . ‘ ’

, ,

, ,

, .

.

,

,

. , ‘ ’ ‘ ’

, .

1 2

,

.

. ,

.

‘ ’ ‘ ’ ,

.



········································································· 311

‘ ’ , , ‘ ’ ‘ ’

. , (

, , 2017). ,

(time-line) .

, .

.

‘ ’ ‘ ’ .

. ‘

’ .

,

.

‘ ’ ‘ ’

( , 2012).

,

, .

.

.

,

( , 2011). 

,

.

, ‘ ’

(Reis 

& Shaver, 2008).  

, ‘ ’ ‘ ’

.

,
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.

,

‘ ’ ‘ ’ . ,

‘ ’ ‘ ’ . ,

,

. “ ‘ (media 

platformization) ’ , mass media ‘ (my mediazation) ’

” (Park & Park, 2019).

2) 

20 ( / /

) .

,

.

,
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, / , ,
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A New Evidence for Micro-Usage Motives on Social Media

- A Comparative Study between Korean and Japanese Students in the UK Universities -

Park, Hyun-Jee･Park, Young-Bae

The purpose of this study is to provide an in-depth analysis of the micro-usage motives of social media for Korean and 
Japanese university students who are closely related to geography and culture. As a research method, social media micro-usage 
motives was extracted through previous research and (in-group and individual) in-depth interview. Statistical analysis was applied 
to the extracted variables to confirm the validity and reliability, respectively. As a result, it can be seen that the social media 
users, who are Korean and Japanese University students, showed the presence of themselves through micro-usage motives, express 
themselves, and are continuously operated by the recognition and sympathy of others. As a result of the statistical analysis 
on the measurement factors, in Korea, both ‘posting’ and ‘liking’ showed the highest informationAseeking motive, whereas 
the recreational motive was the highest in Japan. The newly extracted affectivel motive in this study was high in both Korea 
and Japan. This is a new proof of the affective factors that what social media gives users are becoming increasingly important.
However, relational motive, which was considered to be the most important motive in previous studies, was low in both Korea 
and Japan. This result reflects the tendency of various social media to appear and motivate users to use or change their values.
In the case of cognitive motive extracted as a new motive in this study, Koreans were higher in posting motivation, while 
Japan was relatively lower. But the relative motive was the lowest in both Korea and Japan. The results of this study can 
provide a new interpretation of the micro-usage motives for using social media among university students in the two countries, 
and the micro-usage motives analyzed in this study provides an important criteria for examining social media effects.




