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: (Cruise Source Market) (Image of Cruise ship 
travel) (Constraints of Cruise ship travel) (Knowledge 
of Cruise ship travel) (a Korean University Students)

1. 

2009 1,780 2017 2,670

US$40billion (CLIA 2017) 5

39.2% (Blamey 2018)

2017 405

77 2012 40%

240 2012 61.7%

37 2

21

(penetration)

4.75%

(26 ) (23 )

 * 
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(Blamey,2018)

2017 4 1.4 2012

22.9% 0.08%

2017 (2,650 )

(2016)

2020 20

2016

‘ ’ 2

2,650

Kerstetter&Yen&Yarnal(2005) (2009) Hung&Petrick(2010) Hur&Adler(2013)

(2014) Zou&Petrick(2017) (2009)

Hur&Adler(2013) (2014)

( 2009)

( 2014)

( 2015)
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2. 

2.1 

( 2009)

(Searle&Jackson 198

5) & (2012)

(Jackson 1993)

(intrapersonal) (Interpersonal) (social)

(Crawford&Godbey 1987)

Kerstetter (2005) Zou&Petrick(2017) ‘ (Not an option)’

‘ ’

‘ ’ ‘ ’ ‘ ’

‘ ’ ‘

’ ‘ ’ ‘ ’

‘ ’ ‘

’ ‘ ’ ‘ ’

(Hung&Petrick 2010; Zou&Petrick 2017; , 2009; Hur&Adler 2013; 2014)

‘ ’ ‘ ’ ‘ ’

‘ ’ (Kerstetter et al. 2005; Zou&Petrick 2017)

(2015)
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( ) Zou&Petrick(2017)

(

) (+)

(2009)

(+)

2.2 

(Crompton 1979)

(Reynolds 1985)

(

,2012;Baloglu&McCleary 1999)

/ ( & ,2002;Beerli&Martin 2004)

(Chen&Uysal

2002;Kim&Richardson 2003;Pike&Ryan,2004)

(Rezende

Parker Morrison&Ismail 2003;Gartner 1993)

Zou & Petrick(2017)
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3. 

3.1 

Q1. ?

Q2. ?

Q3. ?

3.2 

Hur&Adler(2013)

Zou&Petrick(2017) Kerstetter et al.(200

5) Hung&Petrick(2010), Zou&Petrick(2017) (2009), Hur&Adler(2013) (2014)

Likert scale 1 ‘

’ 5 ‘ ’

3.3 

4
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N (%)
128 66.7
64 33.3
93 48.4

99 51.6

70 36.5
2 42 21.9

3 80 41.7
192 100.0

2018 9 10 9 21

(https://www.google.com/intl/ko_kr/forms/about/)

215

23 192

SPSS 21.0 t

4. 

4.1 

192 < 1> 128 (66.7%)

99 (51.6%)

300

399

< 1> 
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999,999 31 16.1
1,000,000~ 1,999,999 14 7.3
2,000,000~ 2,999,999 14 7.3
3,000,000~ 3,999,999 36 18.8
4,000,000~ 4,999,999 28 14.6
5,000,000~ 5,999,999 28 14.6
6,000,000~ 6,999,999 14 7.3
7,000,000~ 7,999,999 12 6.3

8,000,000 15 7.8

4.2 

< 2>

‘ ’ ‘

’ ‘ ( ) ’ ‘

’ ‘ ’

‘ ’ ‘ ’

< 2> 

M S.D.
4.30 .679
4.15 .788

( ) 4.09 .677
4.00 .716
3.98 .709
3.93 .844
3.90 .763
3.80 .878
3.50 .932
3.26 .815
3.14 .854
2.80 .754
2.48 .818
2.31 .985
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4.3 

< 3>

< 4> 

M S.D.
4.36 .673
3.97 .792
3.60 .981
3.57 .924
3.33 .876
3.08 1.189
3.05       .953
3.05 1.164
2.92 1.030
2.73 1.210
2.70       .922
2.68 1.106
2.67       .852
2.59 1.113
2.54       .981
2.35       .722
2.04       .858

4.4 

< 5> t
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N M SD t(df) P
93 2.19 .595 2.974

(190)
    .003**

99 2.49 .800

93 3.00 .921 .733
(190)

.464
99 3.10 .985

93 3.16 .888 2.679
(190)

    .008**
99 3.49 .838

93 2.77 .910 1.111
(190)

    .268
99 2.63 .932

93 3.48 .880 1.220
(190)

.224
99 3.65 .962

93 4.52 .502 3.132
(190)

    .002**
99 4.22 .777

93 4.03 .786 1.077
(190)

.283
99 3.91 .797

93 3.68 1.002 1.003
(190)

.317
99 3.54 .962

93 3.00 1.113 .540
(190)

.590
99 3.09 1.213

93 2.48 1.080 2.832
(190)

    .005**
99 2.97 1.281

< 5> 
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93 2.77 1.190 3.536
(190)

    .001***
99 3.36 1.120

93 2.45 .879 1.870
(190)

.246
99 2.62 1.066

93 2.81 .863 2.223
(190)

    .027*
99 2.54 .825

93 2.58 1.219 .095
(190)

.925
99 2.60 1.009

* p<0.1 ** p<0.01 *** p<0.00

5. 

215

192 SPSS21.0 t

‘

’ ‘ ’ ‘ ’

‘ ’ ‘

’ 2014
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Casual Cruise
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25(4), pp.13-32
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韓国人のクルーズ旅行のイメージと制約要因に関する研究

215 192 SPSS 21.0
t

A Study of Korean Tourists’ Image and constraints toward Cruising

Kang, Sook-Young

This study is to provide the baseline data to develop the source market for cruising and promote the cruise industry in Korea, 
and its objective is to examine the cruise image of Koreans and constraint factors of cruising, and verify whether there is a 
difference in constraint factors depending on whether there is prior knowledge about cruising.

To this end, this study conducted a literature review and empirical analysis through a survey. A questionnaire was formed 
with cruise image, constraint factors and demographic variables, and the survey was conducted on students of universities located 
in Seoul and Busan. Among the 215 copies collected, 192 were used in statistical analysis excluding responses from international
students or insincere responses. SPSS 21.0 was used for frequency analysis and t-test.

As a result of the analysis, it was revealed Korean college student’s image of cruise travel and its constraint factors. And 
it was found that presence of prior knowledge of cruise travel may vary the perception of constraint factor on cruise travel. 
Based on the result of the study, policy implications for the proliferation of cruise source market of Korea were suggested.




